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REALNEWS

EXPERIE

CE

E.H. Anderson PR develops and executes measurable PR campaigns that

support a company’s business objectives. Our relationships with national, local

and trade media garners quality, positive press coverage. When you are ready to

take your story to the world, E.H. Anderson PR can help make it happen.

ABOUT US

50+ combined years
as journalists
Knowledge of
newsrooms, news cycles
& news typhoons

15+ years in Public Relations

STORIES COVERED:
PROFESSIONAL MILESTONES

Reagan Presidential Campaign
Jessica McClure Rescue
Hurricane Hugo
President Bill Clinton
Branch Davidians
Oklahoma City Bombing
Republican Governors Conference
Dallas Cowboys
Whitewater Scandal

SERVICES
Strategy Development

Press Releases
Editorial Calendar Research
Proactive Media Pitching
Interview Coordination
Coverage Monitoring
Media Training

FEBRUARY 6, 2010

& CUT PRO VIDEQ LAUNCHES

E.H. Anderson Public Relations announces
the launch of Cut Pro Video, an affordable,
professional video shooting/editing service.

Cut Pro Video offers concept to completion SD
and HD video shooting and editing as well as
edit-only services. Past projects include award

winning television commercial campaigns, sales

presentations, customer testimonials for Web sites
and social networking portals.

To learn more contact
info@cutpro-video.com

BENEFITS

Increase brand awareness
Generate sales leads
Strengthen credibility
Pricing starts at $2500

All expenses

approved by client

CALL US TODAY
at 254.772.5909
to discuss your story.

FOLLOW US ON:
facebook.com/ehandersonpr
twitter.com/ehandersonpr

youtube.com/ehandersonpr
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CAS E ST U D I E S www.ehandersonpr.com
How many PR pros do you know who can

personally produce a nationwide satellite
round robin?

FEATURED CASE STUDY
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MOBILE LEARNING INNOVATION

iPad, Educational
Innovation Spark
Reporter Interest in

Abilene Christian

University

®

Haiti, HIN1 Power
Passport Health Campaign

Passport Health wanted to garner national media coverage to boost
the corporate brand while also positioning founder Fran Lessans

as the leading expert in the field of travel medicine. The campaign
continues by pitching network news programs and national print
media measures for Haitian relief workers to stay healthy. In less
than a year, E.H. Anderson PR secured interviews/coverage in:

e USA Today

e Fortune Small Business
*  CNNmoney.com

e Franchise Times

e Entrepreneur

Visit www.ehandersonpr.com to learn about the results of the
Passport Health Haitian relief efforts campaign.

For three straight days E.H. Anderson PR pitched
ACU'’s thought leadership as it related to Apple’s
iPad announcement and secured coverage from:

* NBC Nightly News

* NBC, ABC, CBS and FOX
affiliates around the U.S.

e US News & World Report

*  Wired's Gadget Lab Blog

* Inside Higher Ed and Chronicle of
Higher Education

Visit www.ehandersonpr.com to learn about the
next phase of the iPad campaign - the
product launch.

SCREENMOB

America’s Neighborhood Screen Stores-

Recession, Energy-efficiency
Drive Screenmobile PR Campaign

Visuals are key to the Screenmobile PR campaign whether for Earth
Day TV coverage, luxury home magazines or business stories. An
affordable, franchisee-focused campaign resulted in 14 stories in the
first 12 months, including:

¢ Charlotte Business Journal
* North County Times

e KYTZTV

* FOX40-TV

* KBAKTV

e Triangle Home Improvement

Visit www.ehandersonpr.com to learn how much coverage Earth
Day 2010 brings.



